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One of the five canons of rhetoric, delivery is often overlooked due to its traditional affiliation with oral communication. Delivery often is conflated with arrangement and style in written compositions. Communications technology, however, has brought a renewed awareness of the importance of delivery that may be significant for the pedagogy and assessment of electronic portfolios.  In composing a portfolio electronically, students must not only make decisions about content; they must decide about choice of media or application to use to deliver the portfolio and make design decisions related to the medium or application chosen.  A great deal of literature exists on theoretical implications of portfolio pedagogy and assessment as well as anecdotal case studies reporting on experiences using electronic portfolios. However, little empirical research exists on how the use of media and design impacts the ratings of portfolios for assessment or on the consequences of that impact. This paper examines portfolio pedagogy and assessment, the role of delivery in electronic portfolios, and potential questions or issues raised by the impact of communications technology on portfolio delivery. Understanding the role and place of delivery may help faculty and students to better locate the role of media and technology in the outcomes of writing pedagogy and, by extension, assessment.

